A week of commuting by bike — powered by
three corporate sponsors

2022 Campaign
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In 2022, Green Club launched a week-long clean-mobility campaign, sponsored
by three partner companies, encouraging city residents to commute to work by
bicycle. Participants earned a free coffee from a partner café chain for every
bike commute, while the three most frequent cyclists received cash prizes. By
replacing car journeys with cycling, the campaign measurably reduced
participants' carbon footprint and eased urban air pollution — a clear example of
how corporate sponsors can turn social responsibility into visible, measurable

impact.
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